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Project Objectives:

Convene partners to develop an action plan. 

Assess the commerce landscape and develop recommendations (best 
management practices) for the live aquatic plant and animal industry. 

Establish state and federal model regulations.

Conduct effective outreach, including developing toolkits for agency and 
industry audiences.



Action Plan = 31 strategies



Criteria to Prioritize Actions
• The action addresses a key challenge
• The action is timely
• The action is implementable

• Resources are available
• Political will exists

• The action would likely be effective

30 Tier 1 strategies

41 Tier 2 strategies





CASE STUDIES



Pet Store 
State 
Licensing 
Requirements





Core Elements
▪ Common language re: classification of 

species
▪ Model definitions for action verbs
▪ Legal directive to agencies to publish state 

and provincial plant and animal lists
▪ Labeling domestic shipments
▪ Signage at retail stores
▪ E-commerce
▪ Seller recordkeeping requirements
▪ Buyer recordkeeping requirements
▪ Mandatory licensing for entities that sell 

live plants or animals





Recommendations

Make the information on regulated species 
available across all websites 

Provide easy to find guidance information 
based on scenarios that may be searched 

Guide people to easily find state or 
provincial requirements for businesses

Provide easy to find agency AIS contact 
information for questions. 

Adopting registration or licensing for all 
business types. 



Recommendations

• Align reference terms in public information to 
‘prohibited’, ‘regulated’, ‘authorized’, and 
‘unregulated’ 

• Provide a clear, accessible list of all 
prohibited, regulated, or authorized species. 

• Summarize regulatory language



www.aisincommerce.org
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http://www.aisincommerce.org/
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